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| 4BARK BUSTERS | Marketing Strategy - 101
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~____~ Nobody can pay Google to
be here.
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. Google Dominates Search & Reviews

If you’re looking to reach the most users locally, then opt for

Google. According to BrightLocal’s 2023 Local Consumer Review SEARCH ENGINE MARKET SHARE
Survey, 87% of people used Google to research local businesses FEBRUARY 2024

in 2022, up from 81% in 2021. Only 48% said they used Yelp,

which decreased from 53% in 2021. Markel Shiace Bearci Eugite
. . 0.53% DUCTDUCTGO
Looking at market share, people use Google Reviews more than ) o
Yelp. According to Review Trackers, Google dominates the 0.77% . Bai®? BAIDU
online review market at 73%. Yelp is second but only accounts
f 6‘V 1.08% . yahoo/ YAHOO
or b~ .
1.84% . ) vanDex
3a1% [P I snG

According to statistics from Statcounter GlobalStats,

Google still owns the biggest share of the search engine oz [ G Goocie
market by a wide margin. The following are the worldwide

statistics on all platforms as of February 2024:
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https://gs.statcounter.com/search-engine-market-share
https://www.brightlocal.com/research/local-consumer-review-survey/
https://www.reviewtrackers.com/reports/online-reviews-survey/

- 4BARK BUSTERS Google Search Results

HOME DOG TRAINING

Google Search Google Local Services Ad
GO gle Sponsored - Pet Traingrs | Tampa
+ GOOGLE SCREENEp $
Bark Busters Tampa
Q. dog traini X ¢ @
o9 faiing fiearme = 49 (38) - 21 years in business B -
Open now until 7PM - Serves Tampa Message Call
. . Awoken K9 w
Google Business Profile 5.0 (59) - 4 years in business
Open now until 8PM - Serves Tampa Call
Businesses :  Rating - Hours -
Bark Busters Home Dog Training Walnut Creek, Concord, Pl... -
5.0 (11) - Dog trainer © Goog Ie Ad
5+ years in business - (877) 500-2275
Closed - Opens 10AM Thu Website 1
@ "The training methods were incredibly effectively.”
o Sponsored $
Sit Means Sit Dog Training - East Bay
43 (29) - Dog trainer © All-Outdoors C =
7+ years in business - (925) 587-9748 Wh\tewa(ersa Bark Busters
Websit o . - .
N coste https://www.barkbusters.com > eastbay > dogtraining  $
@ "This training session has helped her immensely!"
Warner k9 Voted #1 in Dog Training - #1 East Bay Dog Trainer
49 (58) - Dog trainer Fi
ness - . ® ® 2 ¥ g 3 d . 4
;veafs‘"b"s‘"ess Walnut Creek, CA - (925) 457-7... _ = Miton Ave— 3 Bark Busters Home Dog Training Provides Personalized Dog Obedience and Behavior
losed - Opens 8 AM Thu Website Directions
@ "Your pu training program was truly life )
B y Training.
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4BARK BUSTERS What are “Organic Search” Results?

HOME DOG TRAINING

* FREE listings that appear in search results

* Website

* “Free Business Listings”
* Google Business Profile

Yelp

Facebook

Nextdoor

Others

* Investment of time vs. money
* Consistency

* Reputation / Reviews
* Engagement
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4BARK BUSTERS | Organic Search: Consider

HOME DOG TRAINING

 Is my website profile updated and optimized?
[ Can prospects find me in places they go to looking for services?

 Are platforms showing consistent business information including
name, phone number and website

JAm | actively getting five-star reviews? prioritizing the best platform?
Do | reply to all reviews in a timely manner?

JAm | engaged on my active platforms - pictures, posts, responding to
messages, comments?

Do | have updated and inviting professional photos?
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_4BARK BUSTERS | Paid Digital Advertising

HOME DOG TRAINING

 Paid listings that appear in search engine results
* Google Ads, Google Local Service Ads

* Paid placement in search & display networks
* Facebook Advertising Network

Yelp Ads

Social Media “Boosts”

Thumbtack

Bark

Nextdoor sponsorships

Others

* Investment dollars for ads and hiring of vendors, when appropriate, to help
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EINENERY

HOME DOG TRAINING

Paid Digital Advertising

Google Search Ads

Bark Busters

https://www.barkbusters.com » eastbay > dogtraining 3

Voted #1 in Dog Training - #1 East Bay Dog Trainer

Bark Busters Home Dog Training Provides Personalized Dog Obedience and Behavior

Training.

Re Get phone number

Sponsored - Pet Traifers | Tampa : Google Local Service Ads

+/ GOOGLE SCREENS

Bark Busters Tampa

49 (38) - 21 years in business = -
Open now until 7PM - Serves Tampa Message Call
Awoken K9 "
5.0 (59) - 4 years in business

Open now until 8PM - Serves Tampa Call

More pet trainers -

Display / Image Ads

Dog Behaving
2

Yelp Ads

Bark Busters Home Dog
Training San Francisco

00000 86 reviews

@ Verified License
Pet Training

& Locally owned & operated

2 17 years in business

We believe no dog is beyond help! Are you
embarrassed by your dogs behavior? We work with
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| 4BARK BUSTERS Paid Digital Advertising: Considerations

HOME DOG TRAINING

(1 Determine your goals
Do you want to generate leads? Build brand reputation in your market? Outrank
competition?

1 Set a monthly budget and ROI
How much can | spend?
What is the metric to determining success?
How will | track return-on-investment?

1 Define your audience
Geo-targeting by zip to ensure accuracy

Demographic criteria to consider (new home, new puppy, multi-dog households, age, etc.)
Is my advertising appropriate for this audience?

1 What is my call-to-action? (call, email, message, take quiz, etc.)

1 Are my Ads and Assets appropriate, professional, and engaging for the
platform (text, picture, video, format, size, content)?
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4BARK BUSTERS § Digital Assets

HOME DOG TRAINING

Licensed Images Branded Display Ads Branded Videos

Is your dog struggling
DOG BEHAVING BADLY? with anxiety?

_ 4BARK BUSTERS

HOME DOG TRAINING

, ME?
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4BARK BUSTERS | Traditional Marketing

HOME DOG TRAINING

* Client Referrals

* Local Pet Influencers (vets, groomers, rescue,
boarding)

* Local Small Business Influencers

* Local Organizations and Companies

* Chamber of commerce, military bases, real estate, pet-
friendly apartment bulfdlngs, gyms, universities, etc.)

* Local TV, Radio, Print

* Email Marketing (new laws as of 2/1/24)
* Direct Mail

* Car Sighage

* Local Advertising / Sponsorships / Events
* Calling prospects who have not booked
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Traditional Marketing

HOME DOG TRAINING

I*DOG BEHAVING BADLY?
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o
TOGETHER [ ]
s I0E Contact Your Local S
WITH YOUR oo Trainer Today! i . s
DOG =\ A‘ . ' (877) 500-BARK  BarkBusters.com * “Iis the season for IREATS! *

# HAPPY PAW-LIDAYS FROM BARK BUSTERS

DECEMBER 2024
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Branding & Materials

HOME DOG TRAINING

ARK BUSTERS |

HomE DOG TRAINING

HOME DOG TRAINING
(877) 500-BARK | BarkBusters.com

Live a happier lfe together with your dog!
eed. Any Age. Any Isue.

LIFE'DOG
77300 0ARK 2275 W ARKBUSTERS COM SUPPORT GUARANTEE
BARK BUSTERS

STYLE GUIDE

HOME DOG TRAINING B P e P I PR A PP e PLEASE BE COLOR BREAKDOWNS

PATIENT .
. =
= I

2. TYPOGRAPHY STANDARDS

BARK BUSTERS
STYLE GUIDE

STAGES OF
PUPPYHOOD

semfid

NEW PUPPY
INSIGHTS

OUT BARK BUSTERS LIVE A
DOG TRAINING
HAPPIER LIFE IN PROCESS
TOGETHER WITH
YOUR D!

1. COLOR BREAKDOWNS

One L Marketing primary color breakdowns are listed below:

GREEN YELLOW

4 Y HAPBIER
C90M34Y100K27 C7MOY97K0 QUICK - G- i
R5G 103B53 R246G236B 19 REFERENCE \ BARK BUSTERS
#056735 #F6ECT3 | Sincuisin] | | WiTH YOUR SN
] = 506
e e REMINDERS

BARK BUSTERS!
ANY BREED.

ANY AGE
ANY ISSUE

C70M67Y64K74
R35 32

C13M100Y99K4
R203G32B39

UNDERSTANDING
PASSIVE INFLUENCE

ONGIRIREPT o iRunmRRATITO"

HOW TO SHOW YOUR
& DOG AFFECTION

#231F20 #CB2027

DOG BEHAVING BADLY?

LIVE A HAPPIER LIFE TOGETHER WITH YOUR DOG

2. TYPOGRAPHY STANDARDS

Bark Busters uses the font family listed below:

- Gotham

TOGETHER WITH
YOUR DOG

s available for purchase via the link below.

. Contact your local

m Bark Busters trainer today!
f (877)500-BARK  BarkBusters.com

vw.typography.com/fonts/gotham/styles/office
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_4BARK BUSTERS | Consider: Traditional Marketing

HOME DOG TRAINING

JAm | building relationships with people in my community that
influence pet-related decision-making?

JAm | building a reputation for a reputable small business in my
community?

JWhat local-to-me opportunities are available to reach high-volume of
dog-owners in my community?

dCan | partner with or take advantage of the marketing of similar like-
minded businesses in my community for us both to grow, provide a
service to our respective clients/prospects?

dWhere do | spend time in my community? How can | use that time to
help my business?
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- 4BARK BUSTERS | Next Steps

HOME DOG TRAINING

* Review Current Organic Search Presence
* Set Strategy

Define Action Items, Timeline, Responsibilities (;_03|5.&
Execute Objectives

Measure Success
Adjust, as needed

* Review Current Paid Advertising Presence
* Set Strategy
* Define Action Items, Timeline, Responsibilities
* Execute
* Measure Success
* Adjust, as needed

* Review Current Traditional Marketing Efforts
* Set Strategy
* Define Action Items, Timeline, Responsibilities Measure
Success
* Execute
* Measure Success
* Adjust, as needed
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4BARK BUSTERS § Action Plan

HOME DOG TRAINING

2024 MARKETING STRATEGY

ORGANIC SEARCH PAID ADVERTISING TRADITIONAL MARKETING
Action Owner Action Owner Action Owner
Q1 2024
Q2 2024
Q3 2024
Q4 2024
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